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RAN-2408000105051008
T.Y.B.Com. (Sem. - V) Examination December - 2025

Marketing -VI

Time: 2 Hours ] [ Total Marks: 50

k|Q“p : / Instructions

(1) D‘fp¡¼s v$ip®h¡g rhNsp¡ DÑfhlu ‘f Ahíe gMhu.
 Fill up strictly the above details on your answer book

Seat No.:

Student’s Signature

 1. _______ A¡ ìehlpfp¡ ‘f L¡$[ÞÖs B-rbT“¡k“p¡ kbk¡V$ R>¡. (15)
  (a)  B-L$p¡dk®   (b)  B-dpL£$qV„$N
  (c)  qX$rS>V$g V¡$L$“p¡gp¡Æ  (d)  ‘ep®hfZ, ìe|lfQ“p A“¡ âv$i®“
 2.  _______ A¡ AdyL$ r“edp¡ A“ykpf dp¡V$u hõsudp„’u g¡hpdp„ Aph¡gp sÐhp¡“p¡ kd|l R>¡.
  (a)  “d|“p    (b)  hõsu
  (c)  Ap„L$X$pL$ue   (d)  sÐh
 3.  ¼ep âL$pf“p¡ BÞV$fìey âñp¡“¡ spÐL$prgL$ k„v$c® A’hp hõsyAp¡“p Aæepk¾$ddp„’u blpf Aphhp v$¡ 

R>¡?
  (a)  BÞV$fìey dpN®v$ri®L$p ArcNd
  (b)  A“p¥‘QpqfL$ hpsQus BÞV$fìey
  (c)  b„^ S>Õ’pÐdL$ BÞV$fìey 
  (d)  âdpZc|s Ap¡‘“-A¡ÞX¡$X$ BÞV$fìey
 4.  Np¥Z/lpg“p X¡$V$pdp„ “uQ¡“pdp„’u L$ep¡ kdph¡i ’B iL¡$ R>¡?
  (a)  kÑphpf v$õsph¡Å¡ (b)  ìe[¼sNs v$õsph¡Å¡
  (c)  ApL$p®Bh L$f¡g k„ip¡^“ X¡$V$p  (d)  D‘fp¡¼s sdpd
 5.  “uQ¡“pdp„’u ¼ey„ “p¡“-f¡ÞX$d k¡ç‘rgN“y„ õhê$$‘ “’u?
  (a)  õ“p¡bp¡g k¡ç‘tgN (b)  kyrh^p“p “d|“p g¡hp
  (c)  ¼hp¡V$p “d|“p  (d)  D‘fp¡¼sdp„’u L$p¡B “lu
 6.  kplk d|X$uhpv$uAp¡ A‘¡np fpM¡ R>¡ L¡$ _______

  (a)  fp¡L$pZdp„’u spÐL$prgL$ ‘¥kp L$pY$u “pMp¡
  (b)  ’p¡X$p hjp£dp„ fp¡L$pZdp„’u ‘¥kp L$pY$u “pMp¡
  (c)  s¡d“p fp¡L$pZ“u dprgL$u d¡mhp¡
  (d)  s¡Ap¡ L$f¡gp v$f¡L$ fp¡L$pZ ‘f hmsf Sy>Ap¡
 7. _______ dp„ A¡L$Ó L$fpe¡g X¡$V$p“u Ar^L©$ssp QL$pku iLp$su “’u.
  (a)  âp’rdL$ dprlsu (b)  Np¥Z dprlsu
  (c)  kpdpÞe X¡$V$p  (d)  D‘fp¡¼sdp„’u L$p¡B “lu
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 8.  S>¡ ‘Ý^$rsdp„, BÞV$fìeyAf DÑfv$pspAp¡“¡ ê$$bê$$ A’hp V¡$rgap¡“ Üpfp âñp¡ ‘|R>p¡ R>¡ s¡ _______ 

sfuL¡$ Ap¡mMpe R>¡.
  (a)  BÞV$fìey  (b)  ârskpv$
  (c)  v$fMpõs   (d)  Ap¡af
 9.  hõsudp„’u “d|“p v$p¡fhp“u âq¾$ep _______ sfuL¡$ Ap¡mMpe R>¡ .
  (a)  k¡ç‘tgN   (b)  hõsu NZsfu
  (c)  kh£ k„ip¡^“  (d)  Apdp„’u L$p¡B “l]
 10.  rgL$V®$ õ¼¡g“y„ buSy>„ “pd R>¡ :
  (a)  BÞV$fìey âp¡V$p¡L$p¡g (b) Bh¡ÞV$ k¡ç‘tgN
  (c)  kd¡V¡$X$ f¡qV„$N õ¼¡g  (d)  f¡[ÞL„$N
 11.  Ahgp¡L$“ dpV¡$ “uQ¡“pdp„’u ¼ey„ kpQy„ R>¡?
  (a)  õh-qf‘p¡qV¯$N$ ArcNdp¡ L$fsp„ Ap¡R>p¡ kde gpN¡ R>¡
  (b)  õh-qf‘p¡qV¯$N ArcNdp¡ L$fsp„ s¡ Ap¡R>p¡ ‘¥kp MQ® L$f¡ R>¡
  (c)  gp¡L$p¡ ip dpV¡$ Ap fus¡ hs£ R>¡ s¡ bfpbf “¼L$u L$fhy„ OZuhpf iL$e “’u
  (d)  D‘fp¡¼s b^p
 12.  hõsu NZsfu åeyfp¡ L¡$V$gu hpf k„‘|Z® hõsu NZsfu g¡ R>¡?
  (a)  v$f hj£   (b) v$f ‘p„Q hj£
  (c)  v$f v$k hj£  (d)  hj®dp„ b¡ hpf
 13.  “uQ¡“pdp„’u ¼ep âñphgu“p r“dp®Z“p rkÝ^$p„sp¡ R>¡?
  (a)  Ad|s® fQ“pAp¡“¡ dp‘su hMs¡ blºrh^ ‘ÙrsAp¡“p¡ D‘ep¡N L$fhp“y„ Ýep“dp„ gp¡    

(b)  Ad|s® fQ“pAp¡ dp‘hp dpV¡$ blºrh^ hõsyAp¡“p¡ D‘ep¡N L$fp¡
  (c)  X$bg-b¡fg âñp¡ V$pmp¡
   (d)  D‘fp¡¼s sdpd
 14.  S>¡dp„’u “d|“p g¡hpdp„ Apìep¡ R>¡ s¡ hõsu“y„ “uQ¡“pdp„’u L$ey„ h^y kQp¡V$ ârsr“r^Ðh L$fi¡?
  (a)  kNhX$sp “d|“p g¡hp“u sL$“uL$ ‘f Ap^pqfs dp¡V$p¡ “d|“p¡   

(b)  kfm f¡ÞX$d “d|“p ‘f Ap^pqfs A¡L$ “p“p¡ “d|“p¡
  (c)  kfm f¡ÞX$d k¡ç‘rgN ‘f Ap^pqfs dp¡V$p¡ “d|“p¡    

(d)  A¡L$ “p“p¡ L$gõV$f“p¡ “d|“p¡
 15.  Ap¡‘“ A¡ÞX¡$X$ âñp¡ dy¿eÐh¡ _______ X¡$V$p âv$p“ L$f¡ R>¡.
  (a)  ‘y[óV$ÐdL$ X¡$V$p (b) NyZpÐdL$ X¡$V$p
  (c)  A“ydpr“s X¡$V$p  (d)  D‘fp¡¼sdp„’u L$p¡B “l]

â. 2.   V|„$L$dp„ S>hpb Ap‘p¡ (L$p¡B‘Z 4)    (08)
 a)  k„v$c® ä¡d Üpfp sdpfp¡ A’® i„y R>¡?
 b)  h¡b Üpfp sdpfp¡ A’® iy„ R>¡?
 c)  õd|t’N V¡$L$r“L$ ìep¿epres L$fp¡.
 d)  ¼hp¡V$p k¡ç‘tgN ìep¿epres L$fp¡.
 e)  kde î¡Zu rhïg¡jZ ìep¿epres L$fp¡.
 f)  õV²$¼QX®$ âñphgu“p¡ A’® iy„ R>¡?
 g)  BÞV$f“¡V$“p¡ A’® iy„ R>¡?
 h)  “d|“p“p¡ A’® iy„ R>¡?
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â. 3.   k¡ç‘tgN ä¡d A“¡ hõsu ìep¿epres L$fp¡? “d|“p A“¡ hõsu hÃQ¡“p¡ saphs kdÅhp¡. (13)
A’hp

â. 3.   ‘p¡V®$g“p rhrh^ âL$pfp¡ rhNshpf kdÅhp¡.    (13)

â. 4.  (a)  Ap“p ‘f V|„$L$u “p¢^p¡ gMp¡ : (L$p¡B‘Z  2)    (08)
 (i)  B-dpL£$qV„$N
 (ii) BÞV$f“¡V$
 (iii)  ap¡L$k N°y‘
 (iv)  âpep¡rNL$ k„ip¡^“

â. 4.  b)  rhrh^ dprlsu k„N°l sL$“uL$p¡ kdÅhp¡.    (06)
A’hp

   b)  kpfu âñphgu“p gnZp¡ kdÅhp¡.    (06)

ENGLISH VERSION

 1. _______ is the subset of e-business focused on transactions. (15)

  (a)  E-commerce  (b)  E-marketing

  (c)  Digital technology  (d)  Environment, Strategy and Performance

 2.  ________is a set of elements taken from a larger population according to certain 
rules.

  (a)  Sample   (b)  Population

  (c)  Statistic   (d)  Element

 3.  Which type of interview allows the questions to emerge from the immediate context 
or course of things?

  (a)  Interview guide approach 

  (b)  Informal Conversational interview

  (c)  Closed quantitative interview 

  (d)  Standardised open-ended interview

 4.  Secondary/existing data may include which of the following?

	 	 (a)		 Official	documents		 (b)		Personal	documents

  (c)  Archived research data  (d)  All of the above

 5.  Which of the following is not a form of Non-Random Sampling?

  (a)  Snowball sampling  (b)  Convenience sampling

  (c)  Quota sampling  (d)  None of the above 

 6.  Venture capitalists expect to ______

  (a)  Get their money out of investment

   (b)  Get their money out of an investment within a few years

  (c)  Take over ownership of their investment  

  (d)  See a return on every investment they make

	 7.	 In	________	the	authenticity	of	the	data	gathered	cannot	be	verified.

  (a)  Primary data  (b)  Secondary data

  (c)  Ordinary data  (a)  None of the above

 8.  The method in which, the interviewer asks questions either face-to-face or through 
telephone to the respondents is known as _______.

  (a)  Interview  (b)  Feedback

  (c)  Proposal  (d)  Offer
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 9.  The process of drawing a sample from a population is known as _______.

  (a)  Sampling  (b)  Census

  (c)  Survey research  (d)  None of these

 10.  Another name for Likert Scale is:

  (a)  Interview protocol  (b)  Event sampling

  (c)  Summated rating scale  (d)  Ranking

 11.  Which of the following is true concerning observation?

  (a)  It takes less time than self reporting approaches 

  (b)  It costs less money than self reporting approaches

  (c)  It is often not possible to determine exactly why the people behave as they do   
(d)  All of the above

 12.  How often does the Census Bureau take a complete population count?

	 	 (a)		 Every	year		 (b)		Every	five	years

  (c)  Every ten years  (d)  Twice a year

 13.  Which of the following are principles of questionnaire construction?

  (a)  Consider using multiple methods when measuring abstract constructs

  (b)  Use multiple items to measure abstract constructs

  (c)  Avoid double-barrelled questions

  (d)  All of the above

 14.  Which of the following will give more accurate representation of the population 
from which a sample has been taken?

  (a)  A large sample based on the convenience sampling technique

  (b)  A small sample based on simple random sampling

  (c)  A large sample based on simple random sampling

  (d)  A small cluster sample

 15.  Open ended questions provide primarily _______ data.

	 	 (a)		 Confirmatory	data		 (b)		Qualitative	data

  (c)  Predictive data  (d)  None of the above

Q. 2.   Answer in brief (Any 4)    (08)

 a)  What do you mean by Reference Frame?

 b)  What do you mean by Web?

	 c)		 Define	Smoothing	Technique.

	 d)		 Define	Quota	Sampling.

	 e)		 Define	Time	Series	Analysis.

 f)  What do you mean by Structured Questionnaire?

 g)  What do you mean by Internet?

 h)  What do you mean by Sample?

Q. 3.   Define	Sampling	Frame	and	Population?	Explain	the	difference	between	Sample	 
and Population.    (13)

OR

Q. 3.   Explain different Types of Portals in detail.  (13)

Q. 4.  (a)  Write Short Notes on: (Any 2)    (08)

 (i)  E-Marketing

 (ii) Internet

 (iii)  Focus Group

 (iv)  Experimental research
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Q. 4.  (b)  Explain various Data Collection Techniques.  (06)

OR

 (b)  Explain the characteristics of a Good Questionnaire.  (06)


