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ENGLISH VERSION

1. is the subset of e-business focused on transactions. (15)
(a) E-commerce (b) E-marketing
(c) Digital technology (d) Environment, Strategy and Performance
2. is a set of elements taken from a larger population according to certain
rules.
(a) Sample (b) Population
(c) Statistic (d) Element

3. Which type of interview allows the questions to emerge from the immediate context
or course of things?
(a) Interview guide approach
(b) Informal Conversational interview
(c) Closed quantitative interview
(d) Standardised open-ended interview
4. Secondary/existing data may include which of the following?

(a) Official documents (b) Personal documents
(c) Archived research data (d) All of the above

5. Which of the following is not a form of Non-Random Sampling?
(a) Snowball sampling (b) Convenience sampling
(¢) Quota sampling (d) None of the above

6. Venture capitalists expect to
(a) Get their money out of investment
(b) Get their money out of an investment within a few years
(c) Take over ownership of their investment
(d) See areturn on every investment they make

7. In the authenticity of the data gathered cannot be verified.
(a) Primary data (b) Secondary data
(c¢) Ordinary data (a) None of the above

8. The method in which, the interviewer asks questions either face-to-face or through
telephone to the respondents is known as :
(a) Interview (b) Feedback
(c) Proposal (d) Ofter
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The process of drawing a sample from a population is known as

(a) Sampling (b) Census

(¢) Survey research (d) None of these
Another name for Likert Scale is:

(a) Interview protocol (b) Event sampling
(¢) Summated rating scale (d) Ranking

Which of the following is true concerning observation?

(a) It takes less time than self reporting approaches

(b) It costs less money than self reporting approaches

(c) Itis often not possible to determine exactly why the people behave as they do
(d) All of the above

How often does the Census Bureau take a complete population count?

(a) Every year (b) Every five years

(c) Every ten years (d) Twice a year

Which of the following are principles of questionnaire construction?

(a) Consider using multiple methods when measuring abstract constructs

(b) Use multiple items to measure abstract constructs

(¢) Avoid double-barrelled questions

(d) All of the above

Which of the following will give more accurate representation of the population
from which a sample has been taken?

(a) Alarge sample based on the convenience sampling technique

(b) A small sample based on simple random sampling

(c) A large sample based on simple random sampling

(d) A small cluster sample

Open ended questions provide primarily data.

(a) Confirmatory data (b) Qualitative data

(c) Predictive data (d) None of the above

Answer in brief (Any 4) (08)
What do you mean by Reference Frame?

What do you mean by Web?

Define Smoothing Technique.

Define Quota Sampling.

Define Time Series Analysis.

What do you mean by Structured Questionnaire?
What do you mean by Internet?

What do you mean by Sample?

Define Sampling Frame and Population? Explain the difference between Sample

and Population. (13)
OR

Explain different Types of Portals in detail. (13)

Write Short Notes on: (Any 2) (08)

E-Marketing

Internet

Focus Group
Experimental research
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Q. 4. (b) Explain various Data Collection Techniques.
OR

(b) Explain the characteristics of a Good Questionnaire.
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